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ABSTRAK 

 

Analisis Strategi Pemasaran Haji dan Umrah dalam 

Meningkatkan Jumlah Jama’ah di  PT Bimalyndo Hajar Aswad 

Tour and Travel Bengkulu 

 

(Oleh Ana Sintia, NIM. 1911170007) 

 

        Tujuan penelitian Ini adalah untuk mengetahui 1) 

Bagaimana Strategi Pemasaran Haji dan Umrah dalam 

Meningkatkan Jumlah Jama’ah di  PT Bimalyndo hajar Aswad 

Tour and Travel Bengkulu, 2) Apa saja faktor-faktor pendukung 

dan penghambat dalam proses pemasaran haji dan umrah dalam 

meningkatkan jumlah jama'ah di PT Bimalyndo hajar Aswad 

Tour and Trevel Bengkulu.  Penelitian ini menggunakan 

pendekatan deskriptif kualitatif. Informan dalam penelitian  

pegawai 3 dan jama’ah 6 orang. Teknik pengumpulan data 

menggunakan observasi, wawancara, dokomentasi. Teknik 

analisis data menggunakan pengumpulan data,reduksi data, 

penyajian data, kesimpulan dan verifikasi. Dari hasil penelitian 

dan pembahasan di simpulkan bahwa 1) Strategi Pemasaran Haji 

dan Umrah dalam Meningkatkan Jumlah Jama’ah pada PT 

Bimalyndo Hajar Aswad Tour and Travel Bengkulu, diantaranya 

menciptakan perbedaan, sajian penawaran yang berbeda, 

melayani, menjaga citra perusahaan, Mengelola keluhan 

pelanggan, strategi promosi, strategi paket, strategi harga (price), 

2) Faktor pendukung dan penghambat dalam proses pemasaran 

Haji dan Umrah dalam Meningkatkan Jumlah Jama’ah pada PT 

Bimalyndo Hajar Aswad Tour and Travel Bengkulu diantaranya 

faktor pendukung seperti keterbukaan informasi, mengikuti 

bimbingan teknis dan perhatian dari pemerintah. faktor 

penghambat seperti informasi tidak up to date, sumber daya 

manuasia terbatas dan ada dukungan dari pemerintah melalui 

bimtek. 

 

Kata Kunci : Strategi Pemasaran, Haji dan Umrah, Jumlah 

Jama’ah 
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ABSTRACT 

 

Analysis of Hajj and Umrah Marketing Strategies in Increasing 

the Number of Pilgrims at PT Bimalyndo Hajar Aswad Tour and 

Travel Bengkulu 

 

( By Ana Sintia, NIM. 1911170007) 

 

          The purpose of this study was to  1) Hajj and Umrah 

Marketing Strategies in Increasing the Number of Pilgrims at PT 

Bimalyndo Hajar Aswad Tour and Travel Bengkulu,  2) 

Supporting and inhibiting factors in the Hajj and Umrah 

marketing process in increasing the number of pilgrims at PT 

Bimalyndo Hajar Aswad Tour and Travel Bengkulu. determine 

the Analysis of Hajj and Umrah Marketing Strategies in 

Increasing the Number of Pilgrims at PT Bimalyndo Hajar 

Aswad Tour and Travel Bengkulu. This research use desciptive 

qualitative approach. Informants in the research were 3 

employees and 6 congregations. Data collection techniques using 

observation, interviews, documentation. Data analysis techniques 

using data collection, data reduction, data presentation, 

conclusions and verification. From the results of the research and 

discussion it is concluded that 1) Hajj and Umrah Marketing 

Strategies in Increasing the Number of Pilgrims at PT Bimalyndo 

Hajar Aswad Tour and Travel Bengkulu, including creating 

differences, presenting different offers, serving, maintaining 

corporate image, managing customer complaints, promotion 

strategy, package strategy, price strategy, 2) Supporting and 

inhibiting factors in the Hajj and Umrah marketing process in 

increasing the number of pilgrims at PT Bimalyndo Hajar Aswad 

Tour and Travel Bengkulu include supporting factors such as 

information disclosure, following technical guidance and 

attention from the government. inhibiting factors such as 

information not up to date, limited human resources and lack of 

support from the government. 

 

Keywords: Marketing Strategy, Hajj and Umrah, Number of 

Congregation 
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MOTTO  

 

“Sesungguhnya Allah Tidak Akan mengubah nasib suatu kaum 

sebelum mereka mengubah keadaan diri mereka sendiri “ 
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