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ABSTRAK 

 

Wilsi Daini, NIM.1911330032, Pengaruh Personal Selling Dan 

Brand Knowledge Terhadap Keputusan Jamaah Umrah Memilih 

AET Travel PT. Penjuru Wisata Negeri Kota Bengkulu. 

Penelitian ini dilakukan untuk mengetahui Pengaruh Personal 

Selling dan Brand Knowledge Terhadap Keputusan Jamaah 

Umrah Memilih AET Travel PT. Penjuru Wisata Negeri Kota 

Bengkulu. Pendekatan yang digunakan dalam penelitian ini 

kuantitatif dengan jenis penelitian regresi adalah suatu teknik 

analisis data yang digunakan untuk mengetahui seberapa besar 

pengaruh antara kedua variabel yang diteliti. Populasi dalam 

penelitian yaitu jamaah umrah AET Travel PT. Penjuru Wisata 

Negeri Kota Bengkulu pada Tahun 2022 berjumlah 400 orang 

menggunakan teknik sampling Probability sampling. 

Pengambilan sampel menggunakan rumus slovin dengan taraf 

kesalahan 5% dimana jumlah sampel sebesar 129 responden. 

Data penelitian diperoleh dengan menggunakan angket model 

skala likert dan penyebaran angket melalui google from. Hasil 

penelitian berdasarkan uji hipotesis menggunakan uji regresi 

linear berganda diperoleh hasil bahwa variabel personal selling 

berpengaruh positif dan signifikan terhadap nilai pengambilan 

keputusan jamaah sebesar 0,356. Sedangkan variabel brand 

knowledge berpengaruh negatif dan tidak signifikan terhadap 

nilai pengambilan keputusan sebesar -0,061. Adapun pada uji 

simultan diketahui bahwa personal selling dan brand knowledge 

terhadap keputusan jamaah umrah diperoleh nilai signifikan 

sebesar 0,004 lebih kecil < 0,05. Jadi dapat disimpulkan bahwa 

variabel personal selling dan brand knowledge secara bersama-

sama berpengaruh terhadap keputusan jamaah umrah. 

Kata Kunci: Personal Selling, Brand Knowledge, Pengambilan 

Keputusan, Travel Haji dan Umrah 
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ABSTRCK 

 

Wilsi Daini, 1911330032. The Influence of Personal Selling and 

Brand Knowledge on the Decision of Umrah Pilgrims in 

Choosing AET Travel PT. Penjuru Wisata Negeri in Bengkulu 

City. 

The approach used in this research was quantitative with 

regression research as a data analysis technique used to determine 

the extent of the influence between the two variables under 

investigation. The population in this study consisted of Umrah 

pilgrims of AET Travel PT. Penjuru Wisata Negeri in Bengkulu 

City in the year 2022, totaling 400 people, using probability 

sampling techniques. The sample was obtained using the Slovin 

formula with a 5% margin of error, resulting in a sample size of 

129 respondents. The research data was collected using a Likert 

scale questionnaire and distributed through a Google form. The 

results of the research based on hypothesis testing using multiple 

linear regression revealed that the personal selling variable has a 

positive and significant influence on the decision-making value of 

pilgrims, with a coefficient of 0.356. On the other hand, the brand 

knowledge variable has a negative and insignificant influence on 

the decision-making value, with a coefficient of -0.061. In the 

simultaneous test, it was found that both personal selling and 

brand knowledge had a significant value of 0.004, which is 

smaller than 0.05. Therefore, it can be concluded that personal 

selling and brand knowledge variables together have an influence 

on the decision-making of Umrah pilgrims. 

Keywords: Personal Selling, Brand Knowledge, Decision 

Making, Travel Haji and Umrah. 
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