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MOTTO

“Allah tidak membebani seseorang melainkan sesuai dengan

kesanggupannya.”
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“Maka sesungguhnya bersama kesulitan itu ada kemudahan.

Sesungguhnya bersama kesulitan itu ada kemudahan.”

(Q.S Al-Insyirah, 94:5-6)
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ABSTRAK

Evaluasi Strategi Pemasaran Produk Cicil Emas melalui
Pendekatan Personal Selling dalam Konteks Ihsan Studi di
BSI KCP Bengkulu Panorama

Oleh Sherin Meliana, NIM. 2011140134

Penelitian ini mengevaluasi strategi pemasaran produk
cicil emas melalui personal selling di BSI KCP Bengkulu
Panorama yang melibatkan keterbatasan nasabah cicil emas,
karena mayoritas nasabah hanya PNS, serta kendala dalam
personal selling yang meliputi persepsi harga dan kurangnya
perhatian terhadap tindak lanjut pelanggan. Penelitian ini
bertujuan untuk mengetahui strategi dan untuk mengevaluasi
Strategi Pemasaran Produk Cicil Emas melalui Pendekatan
Personal Selling dalam Konteks Ihsan. Metode penelitian
menggunakan pendekatan  deskriptif  kualitatif, informan
melibatkan karyawan BSI KCP Bengkulu Panorama bagian cicil
emas dan nasabah yang bertransaksi produk cicil emas. Hasil
penelitian menunjukkan bahwa BSI KCP Bengkulu Panorama
memfokuskan strategi pemasaran pada nasabah dengan saldo di
atas Rp.10.000.000,- dan nasabah pembiayaan haji. Pemasaran
dilakukan melalui pendekatan personal selling. Evaluasi
menggunakan personal selling dalam konsep Ihsan ada beberapa
aspek : Prospecting (Pencarian) perlu diperluas, Preapproach
(Pendekatan), The Sales Presentation (Presentasi Penjualan) dan
Overcoming Objection (Mengatasi Keberatan) sudah sesuai,
Closing (Penutup) dan Follow-Up Service (Layanan Tindak
Lanjut) telah optimal, namun perlu mendukung calon nasabah
yang belum mengambil keputusan. Mereka mungkin bingung dan
memerlukan waktu untuk pertimbangan. Oleh karena itu,
diperlukan strategi komunikasi yang lebih efektif untuk
membantu mereka dalam pengambilan keputusan.

Kata Kunci: Strategi Pemasaran; Cicil Emas; Personal
Selling
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ABSTRACT

Evaluation of the Marketing Strategy for Cicil Emas Products
using a Personal Selling Approach in the Context of IThsan
Study at BSI KCP Bengkulu Panorama

By Sherin Meliana, NIM. 2011140134

This research evaluates the marketing strategy for gold
installment products through personal selling at BSI KCP
Bengkulu Panorama which involves limited gold installment
customers, because the majority of customers are only civil
servants, as well as obstacles in personal selling which include
price perceptions and lack of attention to customer follow-up.
This research aims to determine the strategy and to evaluate the
Cicil Emas Product Marketing Strategy through the Personal
Selling Approach in the Ihsan Context. The research method uses
a qualitative descriptive approach, informants involve employees
of BSI KCP Bengkulu Panorama in the gold installment section
and customers who transact gold installment products. The
research results show that BSI KCP Bengkulu Panorama focuses
its marketing strategy on customers with balances above IDR
10,000,000 and Hajj financing customers. Marketing is carried
out through a personal selling approach. Evaluation of using
personal selling in the lhsan concept has several aspects:
Prospecting (Search) needs to be expanded, Preapproach
(Approach), The Sales Presentation (Sales Presentation) and
Overcoming Objection (Overcoming Objections) are appropriate,
Closing (Closing) and Follow-Up Service ( Follow-up Services)
are optimal, but need to support prospective customers who have
not yet made a decision. They may be confused and need time for
consideration. Therefore, a more effective communication
strategy is needed to assist them in making decisions.

Keywords: Marketing Strategy, Gold Installments, Personal
Selling
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