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ABSTRACT 

The Influence of Brand Ambassador on Tokopedia Buyer’s 

Interest Examined from theTheory of Islamic Economi 

Consumption 

(Case Study of the Bengkulu Kpopers Community) 

By Yelpi Hertina Nim. 1811130062  

First to find out the influence of brand ambassadors on 

Tokopedia's buying interest.Second to find out a review of 

Islamic economic perspectives on kpopers' buying interest 

through the Tokopedia marketplace. This research is a 

quantitative research, which is research that explains the 

influence of Brand Ambassadors on the interest of Tokopedia 

buyers in review of Islamic Economic consumption theory. 

Based on the test results, it shows that the brand ambassador 

variable has a significant positive effect on buyer interest, 

known Significance value (Sig) of 0.474 > 0.05 so that it can be 

concluded that the H0 hypothesis that states brand ambassador 

has a positive effect on Tokopedia buyer interest in review of 

Islamic economic consumption theory is accepted. While Ha 

was rejected, it means that there is no influence of brand 

ambassadors on buyer interest in view of Islamic consumption 

theory. 

 

Keywords: The influence of brand ambassador, Tokopedia, 

theory of islamic economic consumption.  
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ABSTRAK 

Pengaruh Brand Ambassador Terhadap Minat Pembeli 

Tokopedia Di Tinjau Dari Teori Konsumsi Ekonomi Islam 

( Studi Kasus Komunitas Kpopers Bengkulu ) 

Oleh Yelpi Hertina Nim. 1811130062 

 

Pertama untuk mengetahui pengaruh brand ambassador 

terhadap minat beli Tokopedia.Kedua Untuk mengetahui 

tinjauan perspektif ekonomi Islam terhadap minat beli kpopers 

melalui marketplace Tokopedia. Penelitian ini adalah penelitian 

kuantitatif, yaitu penelitian yang menjelaskan pengaruh Brand 

Ambassador terhadap minat pembeli Tokopedia di tinjau dari 

teori konsumsi Ekonomi Islam. Berdasarkan hasil pengujian 

menunjukan bahwa variable brand ambassador berpengaruh 

positif signifikan terhadap minat pembeli diketahui nilai 

Signifikansi (Sig) sebesar 0,474 > 0,05 sehingga dapat 

disimpulkan bahwa hipotesis H0 yang menyatakan brand 

ambassador berpengaruh positif terhadap minat pembeli 

tokopedia di tinjau dari teori konsumsi ekonomi Islam di terima 

. Sedangkan Ha ditolak, berarti tidak terdapat pengaruh brand 

ambassador terhadap minat pembeli di tinjau dari teori 

konsumsi islam. 

 

Kata Kunci: Pengaruh Brand Ambassador, Tokopedia, Teori 

Konsumsi ekonomi islam.  
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