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CHAPTER iII 

LITERATURE iREVIEWS 

A. Definition iof iSpeaking 

According to Tarigan defines that speaking or 

speaking is a language skill that is developed in a child's 

life. This speaking skill can be obtained through listening 

ability. When children listen and eat at the same time, 

they will learn speaking skills. Speaking or the ability to 

speak in English has an important role in communicating. 

(Meilyaningsih, 2015 : 40) 

The definition of speaking according to 

subsequent experts is based on Harmer's opinion . 

According to him speaking skills can be obtained by 

applying three things, namely introducing a new 

language, practice, and communicative activities. When 

speaking in English, a search and implementation process 

occurs. The introduction and use of this foreign language 

will increase diversity and communication skills. (Samira 

, 2014 : 70) 
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Speaking is one of the skills or abilities in English 

to express opinions, comment, and reject other people's 

opinions if they don't match our opinion, as well as the 

ability to ask and answer these questions. At this time, 

there are still many high school students who do not have 

adequate English speaking skills , so they need 

appropriate techniques or learning methods that can help 

improve their speaking skills. One way that is not boring 

is to use the tiktok by watching videos in English that use 

subtitles as a tool to understand the content and learn the 

language used in the content 

Based ion ithe iCompetency-Based iCurriculum, 

ispeaking iis ione iof ithe ifour ibasic icompetencies ithat 

istudents imust ihave iwell. i iIt ihas ian iimportant irole 

iin icommunication. i iSpeaking ican ibe ifound iin ithe 

ispeaking icycle, iespecially iat ithe iJoint iText 

iConstruction istage i(Ministry iof iNational iEducation, 

i2004). i iIn icarrying iout ispeaking, istudents iface 

iseveral idifficulties ione iof iwhich iis iabout ithe 
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ilanguage iitself. i iIn ifact, imost istudents i;have 

idifficulty ispeaking ieven ithough ithey ihave ia ilot iof 

ivocabulary iand ihave iwritten iit iwell. i iThese 

iquestions imake istudents iafraid iof imaking imistakes. 

Talking iis ia iproductive iskill. i iIt icannot ibe 

iseparated ifrom ilistening. i iWhen iwe ispeak iwe 

iproduce itext iand iit imust ibe imeaningful. i iIn ithe 

inature iof icommunication, iwe ican ifind ispeakers, 

ilisteners, imessages iand ifeedback. i iSpeaking icannot 

ibe iseparated ifrom ipronunciation ibecause iit 

iencourages istudents ito ilearn ithe isounds iof iEnglish. I 

Brown stated that like all effective tests, designing 

appropriate assessment tasks in speaking begins with the 

specification of objectives or criteria. These objectives 

can be classified into several types of speaking 

performance: (Brown, 2003 : 90) 

There are many definitions of speaking according 

to some experts. Harmer (2007) state that speaking is the 

ability to speak fluently and presupposes not only 
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knowledge of language features, but also the ability to 

process information and language on the spot while 

Quianthy (1990) defines speaking as the process of 

transmitting ideas and information orally in a variety of 

situations. Speaking is the use of language quickly and 

confidently with few unnatural pauses, which is called 

fluency. Speaking is the process of building and sharing 

meaning through the use of verbal and nonverbal 

symbols, in a variety of contexts. (Chaney, 1998).  

Speaking in a second or foreign language has often 

been viewed as the most demanding of the four skills. 

When attempting to speak, learners must muster their 

thoughts and encode those ideas in the vocabulary and 

syntactic structures of the target language. Therefore, the 

researcher concludes that speaking is the ability to 

produce the language and share their ideas. Speaking is 

defined as the process of building and sharing meaning 

through the use of verbal and non-verbal symbols, in a 

variety of contexts (Chaney & Burk, 1998 : 13), and it is 
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regarded as an essential skill in learning and teaching 

English as a foreign language (EFL).  

Over the years, speaking has been undervalued 

and its importance unrecognized; a lot of teachers used to 

teach it through repetition practice and memorizing 

dialogues (Kayi, 2012). However, it has more recently 

been acknowledged that the aim of teaching speaking 

skills is to enhance students’ communication skills to 

enable them to express themselves freely and 

communicate effectively with others (Kayi, 2012). 

Speaking, according to Ladouse (1991), is defined 

as the ability to explain oneself in a circumstance or the 

action of reporting. Speaking, according to Harmer 

(2007:284), is the ability to talk fluently and requires not 

only understanding of language features, but also the 

ability to process information and language on the fly. 

Speaking is an interactive process of constructing 

meaning that involves producing and receiving and 

processing information (Brown, 1994; Burns & Joyce, 
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1997). A good speaker synthesizes this array of skills and 

knowledge to succeed in a given speech act.  

Richards (2008) stated when people meet, they 

exchange greetings, engage in small talk, recount 

comfortable zone of interaction with others and the ability 

to speak is considered as a passport to success quoted 

from Spoken English (2009). According to Burns and 

Joyce (1997), speaking is an active process of 

constructing meaning that comprises the production, 

reception, and processing of data. Its shape and meaning 

are determined by the context in which it happens, which 

includes the speaker, their collective experience, the 

physical environments, and the speech's purpose. In recent 

years, linguists have found it easier to see what is 

happening in words  thanks to the availability of linguistic 

resources-a computer database that contains real-life 

examples of both spoken and written English.  

The English speaking and written Longman 

Grammar (1999) is an English grammar reference based 
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on a large-scale corpus. It is said that a good speaker 

synthesizes this array of skills and knowledge to succeed 

in a given speaking topic. Another definition of speaking 

is that speaking is the delivery of language through the 

mouth. To speak, we create sounds using many parts of 

our body, including the lungs, vocal tract, vocal cords, 

tongue, teeth, and lips. Speaking includes formal and 

informal forms. That is, informal speaking is typically 

used with family and friends, or people you know 

properly whereas another occurs in business or academic 

situations, or when meeting people for the first time. 

Brown (1994) also shares the opinion that speaking ability 

is integrated closely with writing, reading, and listening. 

So, in language teaching, it is of great importance to 

emphasize the interrelationship of skill. 

Speaking is the most often utilized language skill 

in almost all circumstances, and in everyday human life, 

communication, notably speaking, is seen as a way for 

individuals to show affection, get information, and 
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establish community connections. There have been 

several opinions on the relevance of communication skills 

in various fields. People, according to Sesnan (1997), 

always learn to speak before learning their mother tongue. 

As Rivers (1981) argues, speaking is used twice as much 

as reading and writing in our communication.  

Regarding language learning, most researchers 

agree that speaking is the most important of the four 

foreign language skills (listening, speaking, reading, and 

writing). Pattison (1992) asserts that when individuals 

learn a language, they aim to be able to speak that 

language. In support of this idea, Celce-Murcia (2001) 

states that being able to speak a language is synonymous 

with knowing the language because speech is the 66 most 

basic means of communication of human. Furthermore, 

speaking can support other language skills and plays an 

important role in developing a learner’s developing 

language (Gass & Varionis, 1994).  
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For example, it has been shown that speaking can 

help develop listening skills (Regina, 1997), developing 

writing (Trachsel & Severino, 2004) as well as develop 

reading ability (Hilferty, 2005). Additionally, the ability 

to communicate effectively provides the speaker with a 

variety of notable academic and professional advantages. 

Baker and Westrup (2003) claim that a student who can 

speak English well may have higher education 

opportunities, find work, and get promoted. Employers 

always value the ability to speak well, because it is a skill 

for which people are valued while the first impression is 

being formed (Hedge, 2000). Speaking is the main of the 

language because it shows people’s language 

measurement (Shteiwi & Hamuda, 2016). Besides, 

speaking is important for the students to master because it 

can make the students can communicate easily (Nazara, 

2011). 

Speaking skills are one out of four skills in 

language skills. Speaking is the situation when people 
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express their minds into a language. Febriyanti (2011) 

stated that speaking is the condition when people transfer 

their ideas into verbal and nonverbal communication. 

Nowadays, the students need to master speaking skills in 

English language learning because, by speaking, they will 

know someone’s language measurement (Nazara, 2011). 

Further, Nazara (2011) also stated that speaking mastery 

is important due to the position of English as the universal 

language. 

 

B. The    Indicators iof iSpeaking 

According ito iBrown i(2004) ithere iare isome 

iaspects iin ispeaking iassessment, ithe iaspects iof 

ispeaking iassessment iare igrammar, ivocabulary, 

icomprehension, ifluency, iand ipronunciation. iThe 

iElements iof iSpeaking i(Zamzam, i2020) istated ithat 

ithere iare isix icomponents iof ispeaking iskill ias iin ithe 

ifollowing: i 
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1. Pronunciation. I 

Pronunciation icannot ilargely ilearn 

isuccessfully iby iimitation iand irepetition. 

iTherefore, iteachers ishould ihave igood istandard iof 

ipronunciation iin iorder ithat istudents ican iimitate 

itheir iteacher iin iany iteaching iand ilearning 

iprocess, ibut iwe icannot iexpect iour istudents ito 

isound iexactly ilike iAmerican ior iBritain iand ithe 

iteachers ishould iintroduce ithe iactivities iwill ibe 

idone iin iorder ito igive ithe iopportunities ito imake 

ia ilot iof irepetition. i  

Vocabulary in spoken language is very 

important in the aspect of speaking skills because 

vocabulary in spoken form can be used in everyday 

life, and that means that vocabulary must be mastered 

by someone because it aims to communicate and 

understand the speech of others.  In using words in 

communicating by speaking, one must speak 

proficiently by mastering and understanding the 
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meaning, spelling, and pronunciation.  The teacher in 

teaching vocabulary, the teacher must ensure the 

explanation of the meaning, as well as the spelling and 

pronunciation of the students are good and correct in 

the pronunciation they convey. 

2. Vocabulary 

There iare itwo itypes iof ivocabulary iwhich 

iare iactive iand ipassive ivocabulary. iActive 

ivocabulary iis ithe iwords iwhich ithe istudents iwill 

ineed ito iunderstand. iPassive ivocabulary iis ithe 

iwords iwhich iwe iwant ithe istudents ito iunderstand, 

ibut ithey iwill inot iuse ithemselves. iIn ilearning ia 

inew ilanguage, ivocabulary iis ivery iimportant. 

iRichards iand iRodger iin i(Gumelar i& iSugara, 

i2019) istate ithat ivocabulary iis ione iof ithe imost 

iimportant iaspects iof iforeign ilanguage ilearning. 

iThe ivocabulary iis igrammar iand ilexis ibut ihave 

idifficulty iin iunderstanding iand ibeing iunderstood 

iby ia inative ispeaker.  
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According to Harris (1969) there are five 

aspects of speaking skills, namely vocabulary, 

pronunciation, fluency, grammar, and understanding.  

In this case pronunciation is one aspect of speaking 

skills. Pronunciation is the way a person pronounces 

words when language is spoken to communicate with 

others (Pourhosein, 2011).  Pronunciation is an act of 

students in speaking with speech, articulation, stress, 

and intonation, all of which strongly refer to several 

standards of truth or acceptance.  Many students have 

difficulty in pronouncing English even those who have 

studied English for many years also have difficulty in 

learning the language with good pronunciation. 

Students who have difficulty in pronouncing the 

language because they cannot use the target language 

(Gilakjani et al. 2011). 

 

3. Grammar 
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Grammar iis iword iorganization iinto ivarious 

icombinations ithat irepresents istructures, isuch ias 

iphrase, isentences, iand icomplete iutterances. 

iGrammar ican ibe idefined ithe iway iwords ito imake 

ia igood isentence. iThe ipoints iof igrammar iare 

iisolated iand ipractice. iGrammar iis ione iof ithe 

iimportant icomponents iin ispeaking. iUr iin i(SARI, 

i2018) istates ithat igrammar iis isometimes idefined 

ias ithe iway iwords iare iput itogether ito imake 

icorrect isentences iand ispeak iin ithe itarget 

ilanguage i(English) iby iusing igood, icorrect 

isentences. iIt iis iargued ithat imastering igrammar iis 

ia icomplex iprocess ithat irequires i“making ia iseries 

iof idecisions iabout iwhen iand iwhy ito iuse ione 

iform irather ithan ithe iother i(Murcia, i2002). I 

According ito i(Kumala iSari i& iHidayat, 

i2018), igrammar iis ithe isystem iof irules igoverning 

ithe iconventional iarrangement iand irelationship iof 

iwords iin ia isentence. iIt imeans ithat igrammar iis 
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ias ithe iguidance iof ispeaking ifor istudents ito imake 

ithe icorrect isentences iand ito iconvey ithe imessage 

iproperty iin iparticular ispoken iform. iTo imake 

iEnglish isentence ieither iwritten ior ispoken, itense 

ihas ivery iimportant irole ibecause itense iexpresses 

ian iaction ihappened ibased ion itime. i(iMahruf i& 

iSari, i2022) iexplains ithat itense irefers ito ithe 

igrammatical ichanges imade ito ithe iform iof ia 

iverb, ias iopposed ito itime, iwhich irefers ito ithe 

isemantic ifunctions isuch ichanges isignal. I 

Richards i(2010) idescribes ithat igrammatical 

icompetence iis ia iknowledge iof ihow ito istructure 

ithe isentence iof ia ilanguage iand ithe iknowledge iof 

iany iparts iof ithe isentences ifor iexample iphrases, 

iclauses, iparts iof ispeech iand isentence ipatterns. 

Grammar is an aspect that must be mastered by 

students because if they can master and understand 

grammar then they can speak well and fluently when 

communicating.  Therefore, when someone speaks 
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properly and correctly when communicating with 

others, they use grammar when speaking.  Grammar 

are the rules in English that are used when speaking 

because they have meanings and are part of the 

language to provide information to other people so 

that others understand what is being conveyed. 

Grammar is what is needed by students to 

express an appropriate expression in interacting when 

communicating with other people through 

conversation, both in written and oral form.  In 

general, the definition of grammar is the way someone 

calculates and predicts an organized model of 

knowledge about both speakers and listeners that is 

carried out to be able to create language utterances 

that can be grammatically shaped in English (Purpura, 

2004 : 6). According to Batko (2004 : 24), grammar is 

the basic principles and structure of language, in this 

grammar there is a clear and correct sentence 

construction in the right word form.  The same as 
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opinion (2004, p.24), says that the aspect of speaking 

skills is grammar which makes the technique of words 

combined so that they have good English sentences.  

The function of grammar is to make good sentences 

when talking to other people so as to avoid 

misunderstandings when having conversations with 

other people. 

4. Fluency 

Fluency idoes irequire ia ireasonable 

iknowledge iof ivocabulary iand igrammar, ithe 

ilanguage iproduced idoes inot ineed ito ibe iflawless 

ias ilong ias iyou iare iable ito ibe iclearly iunderstood. 

iMore ifluent ispeakers itend ito ispeak imore iand 

itheir iphrases iare ilonger. iLouma iin i(Zamzam, 

i2020b) istates ithat ifluency iis ia ithorny iissue iin 

iassessing ispeaking. iThis iis ipartly ibecause ithe 

iword i„fluency‟ ihas ia igeneral imeaning, ias iin 

i„she iis ifluent iin ifive ilanguages‟ iand ia itechnical 
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imeaning iwhen iapplied ilinguists iuse iit ito 

icharacterize ia ilearner’s ispeech.  

According to Pollard (2008 : 16) fluency 

means that students have the ability to speak well and 

correctly, confidently, and accurately.  In general, 

fluency is that they express spoken language freely 

without any pauses or stops.  a teacher in teaching 

English when he wants to see the ability of students to 

speak English fluently, the teacher can see students 

when they express themselves freely and see the level 

of students' speaking by looking at the interference 

when speaking. 

5. Comprehension 

The istrength iof icomprehension ithat iis 

itrained iaims ito iimprove ior itest ia iperson 

iunderstanding iof ispoken ilanguage. iComprehension 

ican ibe idefined ias ithe iability ito iunderstand 

ispoken iEnglish. iComprehension ipoints iout ihow 

iwell istudents iunderstand ispoken ilanguage. 



41 

 

 
 

iComprehension iis ia itest ito ifind iout ihow iwell 

istudents iunderstand iwritten ior ispoken ilanguage 

iand ithe iability ito iunderstand icompletely iand ibe 

iaware iof ithe isituation, ifacts, ietc. iAccording ito 

iSwain iin iNation i& iNewton i(2009) ithe 

icomprehension iapproach isuggests ithat ispeaking 

ishould inot ibe iencouraged iuntil ilearners ihave 

isubstantial ireceptive iexperience iand iknowledge iof 

ithe ilanguage isystem 

6. Task 

Task iis ispeaking iproficiency iequivalent ito 

ithat iof ian ieducated inative ispeaker. iSomeone 

iwould irarely ibe itaken ifor ia inative ispeaker ibut 

ican irespond iappropriately ieven iin iunfamiliar 

isituations iand ihandle iinformal iinterpreting iform 

iand iinto ilanguage. 

C. Speaking I Ability 

Students have difficulty speaking due to a variety 

of factors, including trust, listener support, students' 
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listening capacity, and pressure to perform well. Speaking 

in a foreign language is 18 difficult for most foreign 

language learners because learning to speak a foreign 

language entails more than understanding its grammatical 

and semantic rules. Here are several problems that fall 

into the category of language problems. Students usually 

have difficulty in speaking, this is due to a lack of student 

confidence and support from listeners, there are many 

factors that cause students to have difficulty spea  king 

English as a foreign language. (Harmer, 2007 :72) 

Factors relate to students who do not have mastery 

of vocabulary find it difficult to get meaning or 

understand conversations .Motivation is also a factor that 

causes students to have difficulty in speaking 

English.Some 19 students usually have low motivation to 

speak English.According to (Education & Program, nd) 

psychological problems often interfere with children's 

emotional and physical health, life adjustments such as as 

nervousness, lack of confidence and fear of speaking. 
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These problems can affect students' speaking 

performance. So it can be concluded that the problems 

occur in students' speaking are lack of vocabulary, lack of 

confidence when speaking in front of the class or in public 

places, lack of motivation from various parties, and 

psychological problems experienced by a child. (Brown, 

2003 : 56)  

According ito iTarigan i(1990: i3-4) idefines ithat 

ispeaking ior ispeaking iis ia ilanguage iskill ithat iis 

ideveloped iin ia ichild's ilife. iThis ispeaking iskill ican 

ibe iobtained ithrough ilistening iability. iWhen ichildren 

ilisten iand ieat iat ithe isame itime, ithey iwill ilearn 

ispeaking iskills. iSpeaking ior ithe iability ito ispeak iin 

iEnglish ihas ian iimportant irole iin icommunicating. 

The idefinition iof ispeaking iaccording ito 

isubsequent iexperts iis ibased ion iHarmer's iopinion i(in 

iTarigan, i1990:12). iAccording ito ihim ispeaking iskills 

ican ibe iobtained iby iapplying ithree ithings, inamely 

iintroducing ia inew ilanguage, ipractice, iand 
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icommunicative iactivities. iWhen ispeaking iin iEnglish, 

ia isearch iand iimplementation iprocess ioccurs. iThe 

iintroduction iand iuse iof ithis iforeign ilanguage iwill 

iincrease idiversity iand icommunication iskills. 

Speaking iis ione iof ithe iskills ior iabilities iin 

iEnglish ito iexpress iopinions, icomment, iand ireject 

iother ipeople's iopinions iif ithey idon't imatch iour 

iopinion, ias iwell ias ithe iability ito iask iand ianswer 

ithese iquestions. iAt ithis itime, ithere iare istill imany 

ihigh ischool istudents iwho ido inot ihave iadequate 

iEnglish ispeaking iskills i, iso ithey ineed iappropriate 

itechniques ior ilearning imethods ithat ican ihelp 

iimprove itheir ispeaking iskills. iOne iway ithat iis inot 

iboring iis ito iuse ithe i"Englishwithmovie.id" itiktok iby 

iwatching ivideos iin iEnglish ithat iuse isubtitles ias ia 

itool ito iunderstand ithe icontent iand ilearn ithe 

ilanguage iused iin ithe icontent i. i 
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D. Element iof iSpeaking 

Brown stated that like all effective tests, designing 

appropriate assessment tasks in speaking begins with the 

specification of objectives or criteria. These objectives 

can be classified into several types of speaking 

performance: (Brown, 2003 : 90) 

1. Imitation 

At one end of the continuum of speaking 

performance types is the ability to reproduce 

(mimic) a word or phrase or perhaps a sentence.  

Although this is purely a phonetic level of spoken 

production, a number of prosodic, lexical, and 

grammatical properties of language can be summed 

up in the performance of the criteria. 

2. Intensive 

The second type of speech often used in 

assessment contexts is the production of short 

spoken language designed to demonstrate 

competence in a narrow band of grammatical, 
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phrasal, lexical relations (such as prosodic element-

intonation, stress, rhythm, juncture ).  Examples of 

extensive assessment tasks include directed 

response tasks, reading aloud, sentence completion 

and limited dialogue picture cue tasks including 

simple sequences and relationships down to the 

simple sentence level. 

3. Responsive 

Responsive assessment tasks include 

interaction and comprehension tests but at a 

somewhat limited very brief level of conversation, 

standard greetings and small talk, simple requests 

and comments and the like. 

E. The iProblem iof iSpeaking 

According ito i(Wang, i2014), istudents ihave 

idifficulty ispeaking idue ito ia ivariety iof ifactors, 

iincluding itrust, ilistener isupport, istudents' ilistening 

icapacity, iand ipressure ito iperform iwell. iSpeaking iin 

ia iforeign ilanguage iis i18 idifficult ifor imost iforeign 
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ilanguage ilearners ibecause ilearning ito ispeak ia 

iforeign ilanguage ientails imore ithan iunderstanding iits 

igrammatical iand isemantic irules. I 

Here iare iseveral iproblems ithat ifall iinto ithe 

icategory iof ilanguage iproblems. iAccording ito 

i(Nguyen i& iTran, i2015 i) ithat istudents iusually ihave 

idifficulty iin ispeaking, ithis iis idue ito ia ilack iof 

istudent iconfidence iand isupport ifrom ilisteners. 

i(Nguyen i& iTran, i2015 iAccording ito iRababa i(2014), 

ithere iare imany ifactors ithat icause istudents ito ihave 

idifficulty ispeaking iEnglish ias ia iforeign ilanguage. I 

Factors irelate ito istudents iwho ido inot ihave 

imastery iof ivocabulary ifind iit idifficult ito iget 

imeaning ior iunderstand iconversations i.Motivation iis 

ialso ia ifactor ithat icauses istudents ito ihave idifficulty 

iin ispeaking iEnglish.Some i19 istudents iusually ihave 

ilow imotivation ito ispeak iEnglish.According ito 

i(Education i& iProgram, ind) ipsychological iproblems 

ioften iinterfere iwith ichildren's iemotional iand iphysical 
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ihealth, ilife iadjustments isuch ias ias inervousness, ilack 

iof iconfidence iand ifear iof ispeaking. iThese iproblems 

ican iaffect istudents' ispeaking iperformance. I 

So iit ican ibe iconcluded ithat ithe iproblems 

ioccur iin istudents' ispeaking iare ilack iof ivocabulary, 

ilack iof iconfidence iwhen ispeaking iin ifront iof ithe 

iclass ior iin ipublic iplaces, ilack iof imotivation ifrom 

ivarious iparties, iand ipsychological iproblems 

iexperienced iby ia ichild i. 

 

F. Learning iMedia 

1. The IDefinition Iof ILearning I Media 

According ito i(Susanti i& iAmelia, i2021) 

ithe imedia iare iall iforms iof iintermediaries iused 

iby ipeople iwho ispread iideas, iso ithat ithe iideas 

ireach ithe irecipients. iSimilarly, iBlake iand 

iHoralsen i(in iRohani, i2002:2) ialso iexpress itheir 

iopinion iabout ithe imedia. iMedia iis isomething iuse 

ito iconvey imessages. Gerlach the media has two 
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parts, namely narrow meaning and broad meaning. In 

a narrow sense, media is a form of graphics, 

photographs, mechanical and electronic devices used 

to capture, process and convey information. 

According ito iEly iand iGerlach i(in 

iRohani, i1997:2) ithe imedia ihas itwo iparts, inamely 

inarrow imeaning iand ibroad imeaning. iIn ia inarrow 

isense, imedia iis ia iform iof igraphics, iphotographs, 

imechanical iand ielectronic idevices iused ito 

icapture, iprocess iand iconvey iinformation. iIn ia 

ibroad isense, imedia iis ianything ithat ican icreate 

iconditions ithat ienable istudents ito iacquire inew 

iknowledge, iskills iand iattitudes. iFrom ithe 

iexplanation iabove, iit ican ibe iconcluded ithat ithe 

imedia iare iall iforms iof iintermediaries iused iby 

ithe isender iof imessages ito ireach ithe irecipient iof 

ithose imessages. 

2. The iPurpose iof iUsing iLearning iMedia 
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According ito iSumantri i(1999: i178) ithe 

ipurpose iof ilearning ithrough ithe imedia iis ias 

ifollows. iFirst, iit imakes iit ieasier ifor istudents ito 

iunderstand icertain iconcepts, iprinciples, iattitudes, 

iand iskills. iThrough ithe imedia iof ilearning, 

iteachers ican ifacilitate iand iprovide iexamples, 

iprinciples iand iattitudes iand ishow iconcrete isteps 

iand iexamples iformed ifor istudents. iSecond, 

iproviding ia idifferent iand ivaried ilearning 

iexperience iso ias ito istimulate istudents' iinterest iin 

ilearning ithrough ithe iteacher's ilearning imedia, inot 

ionly iexplaining ithe ilearning iorally, ibut ican ibe 

idone iaccompanied iby iimages, ivideos, itext, iand 

isounds. iThird, iit ican icultivate icertain iattitudes 

iand iskills ifor iusing itechnology. 

Media ican ipresent iskills ithat iwill ibe 

iinstilled iin istudents. iIn iaddition, iit ican imake 

istudents iinterested iin iusing ior ioperating imedia 

iso ithat ithey iwill iindirectly ihave ia ipositive 
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iattitude ithat iis iskilled iin iusing itechnology. iFrom 

ithe iexplanation iabove, iit ican ibe iconcluded ithat 

ithe iuse iof ilearning imedia ihas iseveral ipurposes, 

iincluding imaking iit ieasier ifor istudents ito 

iunderstand ilearning imore ieasily, imaking iit ieasier 

ifor iteachers ito imake iclasses imore iinteresting, 

iand imaking istudents ienjoy ithe ilearning iprocess 

iusing ilearning imedia. 

G. The iDefinition iOf iTik iTok 

1. Tik iTok iApplication 

Tiktok iis ian iapplication ithat iprovides 

ispecial, iunique iand iinteresting ieffects ithat iusers 

iof ithis iapplication ican ieasily iuse ito icreate icool 

ishort ivideos ithat ican iattract ithe iattention iof 

imany ipeople iwho iwatch ithem. iThe iTiktok iapp 

iis ia iChinese isocial inetwork iand imusic ivideo 

iplatform ilaunched iin iSeptember i2016. iThis iapp 

iis ia imusic-enabled ishort ivideo icreation iapp, 
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iwhich iis ivery ipopular iwith imany ipeople 

iincluding iadults iand iminors. I 

This itiktok iapplication iis ian iapplication 

ithat ican ialso iview ishort ivideos iwith ivarious 

iexpressions ifor ieach imaker. iAnd iusers iof ithis 

iapplication ican ialso iimitate ivideos ifrom iother 

iusers, isuch ias imaking ivideos iwith itwo ifinger 

ishake imusic iwhich imany ipeople ialso imake. 

According ito iQorib i(2018), ithe iTik iTok 

iapplication iis ithe inewest isocial imedia iapplication 

ithat iallows iusers ito icreate iand ishare iinteresting 

ivideos, iinteract iin ithe icomments icolumn ior 

iprivate ichat. iThis iapplication ipresents ispecial 

ieffects ithat iare iinteresting iand ieasy ito iuse. iThe 

iimpact iis ithat ianyone ican icreate ia icool iand 

iinteresting ivideo. iTik iTok iis iin idemand iby iall 

igroups, iespecially imillennials iand igeneration iZ. 

iThis iapplication ican ibe iused ias ian ientertainment 

imedium iin imaking iand isharing ivideos iwith iother 
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iTik iTok iapplication iusers. iThe iTik iTok 

iapplication itakes ithe iform iof icreating iand 

isharing ivideo icontent iwith ifellow iTik iTok iusers. 

2. The Nature of Tik Tok Application 

Tiktok is an application that provides special, 

unique and interesting effects that users of this 

application can easily use to create cool short videos 

that can attract the attention of many people who 

watch them. The Tiktok app is a Chinese social 

network and music video platform launched in 

September 2016. This app is a music-enabled short 

video creation app, which is very popular with many 

people including adults and minors.  

This tiktok application is an application that 

can also view short videos with various expressions 

for each maker. And users of this application can also 

imitate videos from other users, such as making 

videos with two finger shake music which many 

people also make.  According to Qorib, the Tik Tok 
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application is the newest social media application that 

allows users to create and share interesting videos, 

interact in the comments column or private chat. This 

application presents special effects that are interesting 

and easy to use. The impact is that anyone can create a 

cool and interesting video. Tik Tok is in demand by 

all groups, especially millennials and generation Z. 

This application can be used as an entertainment 

medium in making and sharing videos with other Tik 

Tok application users. The Tik Tok application takes 

the form of creating and sharing video content with 

fellow Tik Tok users. (Nadiyah, 2021 : 1) 

Social media-based applications are currently 

the most widely used source of information among 

young people or millennials in Indonesia. The 

development of social media is currently increasing 

rapidly, it is known that many new applications 

continue to emerge such as Tik-tok, Instagram, 

Facebook, WhatsApp, and Twitter. However, Tik Tok 
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is more liked by the public because it is a video 

sharing-based social media whose publication results 

can be shared, liked, and can also be commented on 

by other users. The results of the publication on Tik 

Tok can be shared on Facebook, Twitter, Instagram 

and Tumblr. And in Tik Tok you can also add location 

options, so that other users can know where the image 

was taken. Sales via tik tok can also go viral because it 

is like a virus, which spreads quickly so it will quickly 

be noticed by other tik tok users. Social media has 

shifted from understanding how the media is used as a 

social medium in the real world. The characteristics of 

social media, namely. 

Network between users. The network that is 

formed between users is a technology network 

mediated by sophisticated technological tools, such as 

gadgets, computers, and tablets. The character of 

social media is to form a network among fellow users.  
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Information is a useful feature on social media, 

because information is a commodity consumed by 

users. These commodities are basically commodities 

that are created and distributed among the users 

themselves. It is from this process of consumption 

activities that users and other users form a network 

which, in the end, consciously or unconsciously, will 

lead to a networked community institution. As an 

archive, for social media users, an archive becomes a 

character that explains that information has been 

stored and can be accessed anytime and through any 

internetbased device. (Ayubi, H. A, 2008 : 9) 

In simple terms, the interactions that occur on 

social media can comment on each other or give 

stickers, such as likes or thumbs up on Facebook or a 

heart symbol on a tik tok. The interaction in media 

studies is one of the differences between old media 

and emerging new media. Tik Tok is one of the fastest 

growing social media platforms in the world. Tik Tok 
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allows users to create short videos that are 15-60 

seconds long with music, filters and several other 

creative features. Nearly four years after its launch, 

the Tik Tok app is experiencing a boom in popularity.  

At the end of 2019, there were 500 million 

active users worldwide. This application is also loved 

by various Indonesian circles, including from public 

figures. But not many people know the origin of Tik 

Tok's presence, which has become addictive for those 

who see it. Tik Tok comes from the Douyin 

application, who would have thought that the Tik Tok 

application we know today did not initially appear as 

Tik Tok. In September 2016, the Chinese company 

Bytedance launched a short video application with 

Douyin. Within 1 year, Douyin has 100 million users 

and 1 billion video views every day. As a result of this 

skyrocketing popularity, Douyin is expanding outside 

of China with a new, more eyecatching name, Tik 

Tok. Tik Tok's mission is to record and present 
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creativity and valuable moments from all over the 

world via smartphones. (Ayubi, H. A, 2008 : 9) 

Tik Tok allows anyone to become a creator 

and encourages users to share creative expression 

through videos that are 15-60 seconds long. The thing 

that makes the Tik Tok application stand out among 

other competitors is that this entertainment application 

allows everyone to become a krator because of its 

simplicity and easy access. From a market 

perspective, this app focuses on short videos that 

attract more users' attention because they don't take up 

much time viewing them. Users can immediately 

identify the selected content and move on to other 

videos if they are not interested in seeing it. Tik Tok is 

called Media which is also a means or tool that 

displays and introduces video and audio-visual 

information that we often encounter in everyday life. 

In conducting advertisements, companies are also 

required to select appropriate and effective advertising 
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media. This is very useful because not all media are 

suitable for advertising a product.  

Promotion is the most important activity, 

which plays an active role in introducing, notifying 

and reminding the benefits of a product and service in 

order to encourage consumers to buy the product and 

use the service being promoted. In promotional 

procurement, each company must determine exactly 

which promotional tools can be used in order to 

achieve success in sales. The main purpose of 

promotion is to provide information, attract attention 

and further influence in order to increase 

attractiveness. There are several objectives contained 

in the promotion. (Hasan, A. 2015 : 56) 

a. Informant, which is to inform prospective buyers 

about the goods and services to be offered, from 

there we can know who the seller is, who made 

it, where to buy it, how much price and so on. 

The information used can be provided through 
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writing, pictures, words and so on according to 

existing circumstances.  

b. Persuading, namely persuading potential 

consumers to buy goods or services offered. 

Persuading does not mean forcing prospective 

consumers to buy what is put into it, that is, 

decisions taken may actually be negative 

decisions. 

c. Reminding is reminding consumers about the 

existence of certain goods and services, which 

are made and sold by certain companies, in 

certain places at certain prices as well. 

Consumers sometimes need to be reminded, 

because they don't want to be complicated to find 

what items they need and where to get them. 

According to William J. Stanton quoted by Basu 

Swastha and Irawan in his book Modern 

Marketing Management, he said that the 

Promotional Mix is the best 
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combination/combination of strategies from the 

elements of advertising, personal selling, and 

promotional tools. Everything is planned to 

achieve the goals of the sales program.  

Promotion Mix is a company's total marketing 

communication program consisting of advertising, 

personal selling, sales promotion and public relations 

that the company uses to achieve its advertising and 

marketing objectives. The tools that can be used to 

promote a product or service can be done in several 

ways, namely: (Hasan, A. 2015 : 56) 

a. Advertising  

Advertising (advertising) is a form of non-

personal presentation and promotion of ideas, 

goods and services paid for by certain sponsors. 

The advantage of advertising is that it reaches a 

geographically dispersed mass of buyers at a low 

cost per exposure, and it allows sellers to repeat 

messages over and over. The disadvantage is that 
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advertising is not personal in nature and does not 

persuade people directly like company 

salespeople. Ads can only communicate one way 

with viewers, and viewers do not feel that they 

have to pay attention or respond to the ad. 

Advertising media used for example, such as print 

advertisements, broadcasts, brochures, the internet, 

as well as symbols and logos.  

b. Sales Promotion  

Sales promotion is a marketing activity 

other than advertising that encourages purchasing 

effectiveness by using promotional tools. Various 

short-term incentives to encourage the desire to try 

or buy a product or service, such as giving 

coupons or other gifts. The advantage of a sales 

promotion is that it can attract consumers' 

attention to buy, and can be used to dramatize 

product offerings. While the disadvantage of sales 

promotion is that the costs incurred are greater 
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than advertising and short-lived sales promotions. 

The sales promotion media are in the form of 

contests, games, prizes, exhibitions and giving 

coupons.  

c. Public Relations and Publicity  

Encouraging non-personal requests for a 

product, service, or idea using commercial news in 

the mass media and sponsors are not charged a 

direct fee. The advantage of publicity is that it can 

reach many potential customers who avoid 

salespeople and advertisements, the message 

reaches the buyer as news, not as sales 

communication. The disadvantage is that 

marketers rarely use public relations or use it as a 

next thought. Negative publicity can have a 

negative impact on companies or agencies. In 

addition, this form of promotion cannot be 

controlled like other promotions. The media used 
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are in the form of seminars, sponsors, company 

magazines, and commemoration of certain events.  

d. Personal Selling  

Personal selling is a form of direct 

interaction with potential customers to make 

presentations, answer questions and receive 

messages. Personal selling is a communication 

activity between producers, represented by 

salespeople, with potential consumers who involve 

thoughts and emotions, and face-to-face with 

buyers. The advantage is that the salesperson 

involves personal interaction between two or more 

people so that each person can know the needs and 

characteristics of the other and make quick 

judgments. The disadvantage is that salespeople 

require a longer-term commitment than 

advertising and are also the company's most 

expensive means of promotion. The medium takes 

the form of holding presentations or sales 
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meetings in various places such as offices or 

certain communities, for example by making visits 

to schools. 

Based on the information above, 

prospective researchers conclude that what is 

meant by promotional media is a tool or means 

used in communicating, in order to make it easier 

to convey messages that aim to introduce, notify 

and remind a product or service. Currently, there 

are many promotional media that can be used to 

promote products or services. So that success in 

promoting a product or service can be seen from 

what media are used. In the past, the promotional 

media used was word of mouth and now it is 

continued with conventional promotional media. 

(Hasan, A. 2015 : 56) This promotional media is 

developing with the rise of promotion in the digital 

realm such as promotion through social networks. 

However, none of the media is truly categorized as 
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absolute in terms of accuracy and effectiveness. 

Each of them has advantages and disadvantages. 

3. Tiktok iaccount iSpeaking iEnglish 

iEnglishwithmovie.id  

According ito ithe iwebsite i " 

=Englishwithmovie.id i" iis ia isocial imedia iaccount 

ifor itiktok iwhich icontains ivideos iabout ilearning 

iEnglish, itips ifor ilearning iEnglish iespecially iin 

ispeaking, iand iusing ia itiktok iaccount iwhere iwe 

ican iwatch ior ilisten ito imaterial ifrom i(tiktok 

iusers) ish iEnglishwithmovie.id iare ior itips ifor 

iimproving iskills ispeaking 

Englishwithmovie.id iis ia isocial imedia 

iaccount ithat iteaches ivarious iEnglish imaterials 

ithat ifocus ion ihelping istudents imaster iEnglish. 

iEnglishwithmovie.id iaims ito ihelp ilearners iaround 

ithe iworld ispeak iEnglish iwith iconfidence. iEvery 

ivideo, iguide, iand icourse icontent ihe iproduces iis 

idesigned iwith ithe isole ipurpose iof ihelping 
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iEnglish ilearners iin iEnglish iand ispeak iEnglish 

iwith iconfidence. 

That ithe isocial imedia iaccount i"tiktiok" 

iEnglishwithmovie.id i" iis ian iaccount ifor isharing 

ivarious iEnglish ilearning ivideos iwhich icontain 

itips iand ihow ito ilearn iEnglish, ibesides ithat ithis 

iaccount ialso iplaces imore iemphasis ion ilearning 

iEnglish, iespecially ispeaking. So it can be concluded 

that the social media account "tiktiok" 

iEnglishwithmovie.id is an account for sharing various 

English learning videos which contain tips and how to 

learn English, besides that this account also places 

more emphasis on learning English, especially 

speaking. By listening to learning videos in speaking 

English, it is hoped that it can improve students' 

speaking skills in English 

4. Tiktok iFunction 

According ito iFatimah iKartini iBohang's 

iquote i(2018) ithis inumber ibeats iother ipopular 
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iapplications isuch ias iYoutobe, iWhatsApp, 

iFacebook Messenger, iand iInstagram. iThe imajority 

iof iTik iTok iapplication iusers iin iIndonesia 

ithemselves iare imillennial, ischool-age, ior 

icommonly iknown ias igeneration iZ. iThis 

iapplication iwas ialso iblocked ion iJuly i3 i2018. 

iThe iMinistry iof iCommunication iand iInformatics 

ihas ibeen imonitoring ithis iapplication ifor ia imonth 

iand ifound ilots iof ireports icoming iin icomplaining 

iregarding ithis iapplication, ias iof iJuly i3. iThe 

iincoming ireports ireached i2,853 ireports.  

There iare ialso imany ipeople ior iindividuals 

iwho iare itrying ito iexist ilike iBowo iand iNuraini. 

iFor itiktok iusers, iusing isocial imedia iis ia iplace 

ifor iself-existence iby imaking ivideos ias icreative 

iand iinteresting ias ipossible. iTherefore, ithere iare 

icurrently imany iwho idownload iand iuse isocial 

imedia itiktok. iThis imakes iusers ifeel ihappy 
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ibecause ithey ican ibe ientertained iwhen ithey iuse 

ithe ivideo. 

Factors iInfluencing ithe iUse iof ithe iTiktok 

iApplication iAccording ito iMulyana, ithere iare itwo 

ifactors iin iusing iTiktok, inamely iInternal iFactors 

iand iExternal iFactors. 

a. Internal ifactors 

Internal ifactors iare ifactors ithat icome 

ifrom iwithin ia iperson isuch ias ifeelings. 

iAccording ito iAhmadi i(2009: i101) ifeeling iis 

ia ispiritual istate ior ipsychological ievent ithat iis 

iexperienced iwith ipleasure ior idispleasure iin 

irelation ito ithe ievent iof iknowing iand iis 

isubjective. iSo iaccording ito iAhmadi, ifeelings 

iare iinternal ifactors ithat iinfluence ithe iuse iof 

ithe iTiktok iapplication. iBecause iaccording ito 

ihim, iif isomeone's ifeelings ior isoul idon't ilike 

ior iare inot ihappy iwith ithe iuse iof ithe iTiktok 

iapplication, ithat iperson iwill inot iuse iit i. 
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Internal ifactors iare ifactors ithat igreatly 

iinfluence ithe iuse iof ithe iTiktok iapplication. 

iInternal ifactors ican ialso ibe isaid ito ibe ia 

ilearning iprocess iin iusing isocial imedia, 

iincluding iusing ithe iTiktok iapplication. i 

So ithe iuse iof isocial imedia isuch ias ithe 

iTiktok iapplication iis inot ionly ifor 

ientertainment, ibut ialso ifor ilearning ito iinteract 

iwith inew ipeople, ithen iusing ithe iTiktok 

iapplication ican iincrease ieveryone's icreativity. 

iViewed ifrom ithe inegative iside, iusing ithe 

iTiktok iapplication ican imake ieveryone ifeel 

ilazy iand iforget iall ithe iwork ithey ishould ibe 

idoing i. 

b. External iFactors 

In ithe iTiktok iapplication, ipeople iget 

iinformation ifrom isharing ivideos, ifor iexample 

iincidents ithat iare ivideo iin inature, isuch ias ia 

isinking iship ior iin iother iforms iof irecording, 
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iso iquickly iinformation iabout ievents iis 

iconveyed ito iother iusers. i 

Nasrullah isaid ithat iinformation ibecomes 

ia isocial imedia iidentity ibecause isocial imedia 

icreates irepresentations iof itheir iidentity, 

iproduces icontent, iand iinteracts ibased ion 

iinformation. iSo iinformation iis isomething ithat 

igreatly iinfluences ithe iuse iof ithe iTiktok 

iapplication. iIf isomeone idoesn't iget 

iinformation iabout iTiktok, ithey imight inot 

iknow ithe iTiktok iapplication. ieven ito ibecome 

ia iuser. iTherefore, iinformation iis isaid ito ibe 

ivery iimportant iin iusing ithe iTiktok iapplication 

The iinfluence iof isocial imedia, iwhich iis 

ipart iof iinformation imedia, iis ithat iit ican 

iaffect ione's iknowledge. iSo iwith iinformation 

isomeone ican ialso ibe iinfluenced iby itheir 

iknowledge iof isocial imedia ilike iTiktok. 
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H. Previous iRelevant iStudies 

In conducting this research, the author found 

several studies related to the problems raised in the 

discussion of this research. Therefore, to avoid 

assumptions of plagiarism and at the same time emphasize 

the point of difference between this research and previous 

research, in this previous research the development of 

several theses and scientific works related to the research 

to be carried out is explained : 

1. Wahyu iSukartiningsih i(W iSukratiningsih, i2020) 

iwith iresearch ientitled i"The iInfluence iof 

iUtilization iof iTik iTok iSocial iMedia ion iStudents' 

iSpeaking iSkills". iclass iIV iof iTrosobo iII iPublic 

iElementary iSchool iin isemester i2 iof ithe 

i2020/2021 iacademic iyear iduring ithe ico-19 

ipandemic. iThe iresearch imethod iused ia ipre-

experimental idesign iwith ia ione igroup ipre-test 

ipost-test idesign. iThe idata ianalysis itechnique iused 

iin ithis istudy iis ithe iT-Test. iData icollection 
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itechniques iin ithe iform iof idocumentation, 

iquestionnaires, iand itests. iThe isample iused iin ithis 

iresearch iwas ifourth igrade istudents iat iTrosobo iII 

iPublic iElementary iSchool, iwhich iconsisted iof i10 

istudents. iThe iresults iof ithe iT itest iresearch 

iobtained itcount> ittable i(3.107> i2.306), iindicating 

ithat ithere iis ian iinfluence iof ithe iuse iof isocial 

imedia itick itok ion ispeaking iskills. The similarity 

of this research is regarding students' English 

language skills. Meanwhile, the difference between 

this research and the research conducted by this 

research is the use of accounts on the Tiktok 

application on students' English language skills. 

2. Adella iAninda iDevi i(AA iDevi, i2020) iwith ia 

iresearch ientitled i"Utilization iof ithe iTiktok 

iApplication ias ia iLearning iMedia". iThis iresearch 

iaims ito idescribe ithe iuse iof iTik iTok ias ia 

ilearning imedium. iThis istudy iuses ia iqualitative 

idescriptive iresearch idesign. iThe isubject iof ithis 
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iresearch iis ithe iTik iTok iapplication, iusing ithe 

iobject iof iresearch ion ithe iuse iof iTik iTok ias ia 

ilearning imedium. iData iwas icollected iusing ia 

idescriptive ianalysis imethod iusing ian iinstrument 

iin ithe iform iof ia ijournal. iThe istages iof idata 

ianalysis iinclude idata ireduction, idata ipresentation, 

iand idrawing iconclusions. iThe iresults iof ithe 

istudy ishow ithat, iin iaddition ito iutilization iand 

iidealization istrategies, iTik iTok ican ibe iuseful ias 

ian iinteresting iand iinteractive ilearning imedium. 

iWith iits ieasy iapplication iand ivarious ifeatures, 

iTik iTok ican ibe iimplemented iin ilearning 

iactivities. iInteractive ilearning imedia ican irepresent 

iwhat ithe iteacher icannot iconvey iand ithe ilearning 

iprocess iwill ibe imore ieffective iand iefficient. 

iThrough ithe iTik iTok iapplication, iteachers ican 

ieasily icreate iinteractive ilearning iand iattract 

istudents' iattention, iso ithat iit ican ibe iadapted ito 

ithe ienvironment, isituation iand iconditions iof 
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istudents. iTo ifind iout ithe ieffectiveness iof iTik 

iTok iin iimproving istudent ilearning ioutcomes, iit 

iis ihoped ithat ifurther iresearch iwill ibe icarried 

iout. The similarity of this research is regarding 

students' English language skills. Meanwhile, the 

difference between this research and the research 

conducted by this research is the use of accounts on 

the Tiktok application on students' English language 

skills. 

3. Almaidah iBahri, iChella iMeira iDamayanti, 

iYosephine iHelena iSirait, iFitri iAlfarisy i(A iBahri, 

iCM iDamayanti, iYH iSirait, iF iAlfarisy, i2022) 

iwith iresearch ientitled i"Tiktok iApplication ias ia 

iMedia ifor iLearning iEnglish iin iIndonesia." iThis 

istudy ifocuses ion idiscussing ithe iTikTok 

iapplication ifor iits iusers ito ilearn iEnglish ithrough 

ionline ivideo icontent ishared iby icontent icreators 

ion ithe ipopular ihashtag i#samasamabelajar. iThis 

istudy iuses ia iqualitative imethod iwith ian 
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iinductive iapproach. iResearch ifindings ishow ithat 

iTikTok ican ipackage ilearning iEnglish iin ian 

iinteresting iway. iIt iwas ifound ithat ithere iare ifour 

itypes iof isubjects ifrom ithe iTikTok iapplication 

ithat iare ioften imade, inamely ivocabulary, 

igrammar, ipronunciation, iand icommon imistakes. 

iAfter iresearch, iit iwas iconcluded ithat iTikTok 

iusers iprefer ivideos iin ithe igrammar icategory. 

iSeveral ifactors imake iTikTok iattractive ias ia 

imedium ifor ilearning iEnglish, inamely ishort 

ivideos, iclear iand inon-monotonous idelivery iof 

imaterial, icoupled iwith iinteresting iwriting ieffects 

iand iemoji ifeatures ithat ican ihave ia ipositive 

iimpact ion ithe ilearning iprocess iof iits iusers. The 

similarity of this research is regarding students' 

English language skills. Meanwhile, the difference 

between this research and the research conducted by 

this research is the use of accounts on the Tiktok 

application on students' English language skills. 



77 

 

 
 

4. Adella Aninda Devi (2022) with a research entitled 

"Utilization of the Tiktok Application as a Learning 

Media", Jurnal Epistema Vol. 3 No. 1. This research 

aims to describe the use of Tik Tok as a learning 

medium. This study uses a qualitative descriptive 

research design. The results of this research show that 

The subject of this research is the Tik Tok application, 

using the object of research on the use of Tik Tok as a 

learning medium. Data was collected using a 

descriptive analysis method using an instrument in the 

form of a journal. The stages of data analysis include 

data reduction, data presentation, and drawing 

conclusions. The results of the study show that, in 

addition to utilization and idealization strategies, Tik 

Tok can be useful as an interesting and interactive 

learning medium. With its easy application and 

various features, Tik Tok can be implemented in 

learning activities. Interactive learning media can 

represent what the teacher cannot convey and the 
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learning process will be more effective and efficient. 

Through the Tik Tok application, teachers can easily 

create interactive learning and attract students' 

attention, so that it can be adapted to the environment, 

situation and conditions of students. To find out the 

effectiveness of Tik Tok in improving student learning 

outcomes, it is hoped that further research will be 

carried out. The similarities with this research are 

found in the use of the Tiktok application, while the 

difference lies in the use of Tiktok as a student 

learning medium. The similarity of this research is 

regarding students' English language skills. 

Meanwhile, the difference between this research and 

the research conducted by this research is the use of 

accounts on the Tiktok application on students' 

English language skills. 

5. Almaidah Bahri, Chella Meira Damayanti, Yosephine 

Helena Sirait, Fitri Alfarisy (2022), with research 

entitled "Tiktok Application as a Media for Learning 
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English in Indonesia”, Jurnal Indonesia Sosial Sains, 

Vol. 3 No. 1. The research method used is qualitative. 

The results of this research show that . This study 

focuses on discussing the TikTok application for its 

users to learn English through online video content 

shared by content creators on the popular hashtag 

#samasamabelajar. This study uses a qualitative 

method with an inductive approach. Research findings 

show that TikTok can package learning English in an 

interesting way. It was found that there are four types 

of subjects from the TikTok application that are often 

made, namely vocabulary, grammar, pronunciation, 

and common mistakes. After research, it was 

concluded that TikTok users prefer videos in the 

grammar category. Several factors make TikTok 

attractive as a medium for learning English, namely 

short videos, clear and non-monotonous delivery of 

material, coupled with interesting writing effects and 

emoji features that can have a positive impact on the 
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learning process of its users. The similarities with this 

research are found in the use of the Tiktok application, 

while the difference lies in the use of Tiktok as a 

student learning medium. The similarity of this 

research is regarding students' English language skills. 

Meanwhile, the difference between this research and 

the research conducted by this research is the use of 

accounts on the Tiktok application on students' 

English language skills. 

6. Mochammad Arkansyah (2021) with research entitled 

"Utilization of Tik Tok Social Media as a Promotional 

Media for Hidden Paradise Tourism in Indonesia", 

Journal: The 4th LSPR International Conference on 

Communication and Business. The research method 

used is qualitative. The results of this research show 

that the use of Tik Tok as a new media can also be 

used for the promotion of hidden tourism (hiding 

paradise), because it is accessible to many age groups. 

There are also many people or individuals who are 
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trying to exist like Bowo and Nuraini. For tiktok 

users, using social media is a place for self-existence 

by making videos as creative and interesting as 

possible. Therefore, there are currently many who 

download and use social media tiktok. This makes  

users feel happy because they can be entertained when 

they use the video. The popularity of Tik Tok in 

Indonesia has become an ideal medium for tourism 

actors who campaign for hidden tourism in their area, 

by producing videos and the hashtag 

#wisatahidenparadise on the Tik Tok application, 

which then create their own version of video content 

and add this hashtag. However, there are several 

points that form the basis which videos are most 

watched, liked and shared by Tik Tok users. The 

similarities with this research are found in the use of 

the Tiktok application, while the difference lies in the 

use of Tiktok as a student learning medium. The 

similarity of this research is regarding students' 
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English language skills. Meanwhile, the difference 

between this research and the research conducted by 

this research is the use of accounts on the Tiktok 

application on students' English language skills. 

7. The researcher also seen from three previous studies. 

The first study is from Septiana Wandira 

&Muhammad Adib Efendi (2023) entitled: Improving 

Students' English-Speaking Skills by Using the Roll 

Play Method. This study had a purpose to develop 

students speaking skills of eighth-grade students of 

Class VIII A SMP Muhammadiyah 2 Way Panji east 

Lampung through role-play activities. Classroom 

action research (CAR) method were used in this study. 

The results of research conducted by researchers, the 

application of role play in the classroom was very 

popular with students. The similarity of this research 

is regarding students' English language skills. 

Meanwhile, the difference between this research and 

the research conducted by this research is the use of 
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accounts on the Tiktok application on students' 

English language skills. 

8. The study is from Özlem Göktürk, Muhittin Çalışkan, 

& Mustafa Serkan Öztürk (2020) entitled: The effects 

of Creative Drama Activities on Development English 

Speaking Skills. The aim of this action research is to 

examine the effects of creative drama activities used 

in a 7 th grade English course to improve speaking 

skills. An inductive approach was adopted for the 

analysis of the qualitative data. It was found that the 

creative drama activities improved the speaking skills 

of students and this improvement positively affected 

the attitudes towards the course. The similarity of this 

research is regarding students' English language skills. 

Meanwhile, the difference between this research and 

the research conducted by this research is the use of 

accounts on the Tiktok application on students' 

English language skills. 
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9. The study is from Malvin Kaur (2022) entitled: 

Investigation of Factors Influencing Malaysian ESL 

Learners’ English Speaking Skills. This study aims to 

examine ESL learner’s perception of the factors 

influencing their English-speaking skills. Qualitative 

research design was employed whereby the data was 

collected through semi structured interviews. The 

findings of this research indicate students have fear of 

making mistakes, low confidence, shyness, 

introversion and are anxious when speaking in 

English. The similarity of this research is regarding 

students' English language skills. Meanwhile, the 

difference between this research and the research 

conducted by this research is the use of accounts on 

the Tiktok application on students' English language 

skills. 

I. Theoritical Framework 

Theoretical framework is a conceptual model of 

how theory relates to various factors that have been 

identified as important. A good frame of mind will 

theoretically explain the relationship between the 
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variables to be studied. Theoretical thinking framework is 

a conceptual model of how theory relates to various 

factors that have been defined as important issues. Based 

on this discussion, it can be concluded that the theoretical 

framework is a temporary explanation conceptually about 

the interrelationships of each problem object based on the 

theory that the author has described above (Sukardi, 2009 

: 47). This can be seen in the chart below : 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Diagram 2.1 

Theoritical Framework 

Learning Media 

Speaking Skill 

Data Analysist 

Report 

Questioner 

Tik Tok 

@iEnglishwithmovie.id 
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J. Hypothesis 

1. H1 i(Alternative iHypothesis) 

There iis ia isignificant ieffect iof iusing ithe 

iTiktok iapplication i"Englishwithmovie.id" ion ithe 

iSpeaking iof iclass i7 istudents iat iSMPN i20 iBengkulu. 

2. Ho i(Null iHypothesis) 

 There iis ino isignificant ieffect iof iusing ithe 

iTiktok iapplication i i"Englishwithmovie.id" ion ithe 

iSpeaking iof iclass i07 iSMPN i20 iBengkulu.Based ion 

ithe iexplanation iabove, ithe iresearcher iestimates ithat 

ithere iis ia isignificant iinfluence ifrom iusing ithe 

iTiktok iapplication i"Englishwithmovie.id" 

 

 

 

 

 

 

 


