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ABSTRAK 

 

ANALISIS IMPLEMENTASI BRAND AWARENESS DAN 

CUSTOMER RELATIONSHIP MARKETING PADA 

PERBANKAN SYARIAH DI KOTA BENGKULU 

 (Studi pada Nasabah Bank Syariah Indonesia KCP Panorama 

Kota Bengkulu) 

oleh Reza Anggraini, NIM 2011140043 

 

Penelitian ini bertujuan untuk menganalisis pengaruh 

Brand Awareness dan Customer Relationship Marketing terhadap 

keputusan pembelian nasabah di BSI KCP Panorama. Penelitian 

ini menggunakan metode kualitatif dengan pendekatan deskriptif. 

Teknik pengumpulan data pada penelitian ini menggunakan 

observasi dan wawancara. Penelitian ini mengeksplorasi persepsi 

nasabah mengenai citra merek bank dan bagaimana hubungan 

berkelanjutan yang dibangun melalui pemasaran relasional 

mempengaruhi kepercayaan dan keputusan pembelian mereka. 

Hasil penelitian menunjukkan bahwa Brand Awareness berperan 

penting dalam memperkuat citra bank dan meningkatkan 

kepercayaan nasabah, sementara Customer Relationship 

Marketing efektif dalam membangun hubungan yang bermakna 

dan berkelanjutan dengan nasabah. Strategi pemasaran yang 

fokus pada peningkatan kesadaran merek dan hubungan yang 

kuat dengan nasabah dapat meningkatkan loyalitas dan keputusan 

pembelian nasabah di BSI KCP Panorama. 

 

Kata Kunci : Implementasi, Brand Awareness, Customer 

Relationship Marketing, Perbankan Syariah.  



 
 
 
  
 
 
 

x 
 

ABSTRACT 

ANALYSIS OF IMPLEMENTATION OF BRAND AWARENESS 

AND CUSTOMER RELATIONSHIP MARKETING IN SHARIA 

BANKING IN BENGKULU CITY 

(Study on Indonesian Sharia Bank Customers KCP Panorama 

Bengkulu City) 

by Reza Anggraini, NIM 2011140043 

This research aims to analyze the influence of brand 

awareness and customer relationship marketing on customer 

purchasing decisions at BSI KCP Panorama. This research uses 

a qualitative method with a descriptive approach. Data collection 

techniques in this research used observation and interviews. This 

research explores customers' perceptions of a bank's brand 

image and how ongoing relationships built through relationship 

marketing influence their trust and purchasing decisions. The 

research results show that brand awareness plays an important 

role in strengthening the bank's image and increasing customer 

trust, while customer relationship marketing is effective in 

building meaningful and sustainable relationships with 

customers. Marketing strategies that focus on increasing brand 

awareness and strong relationships with customers can increase 

customer loyalty and purchasing decisions at BSI KCP 

Panorama. 

 

Keywords: Implementation, Brand Awareness, Customer 

Relationship Marketing, Sharia Banking 
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