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ABSTRAK 

 

Pengaruh Religiusitas, Kualitas Produk dan Harga Produk 

terhadap Tingkat Penjualan Produk Kosmetik Halal Wardah 

Di Kota Bengkulu 

 

Oleh Septi Widiyanti, NIM 2111130051 

Tujuan penelitian ini untuk mengetahui pengaruh 

religiusitas, kualitas produk dan harga produk secara parsial dan 

simultan terhadap tingkat penjualan produk kosmetik halal 

wardah di Kota Bengkulu. Jenis penelitian ini menggunakan jenis 

penelitian lapangan dan pendekatan kuantitatif. Populasi dalam 

penelitian ini adalah seluruh pengguna produk kosmetik wardah 

di Kota Bengkulu yang tidak diketahui jumlahnya. Teknik 

pengambilan sampel menggunakan teknik Random Sampling. 

Jumlah sampel dalam penelitian ini ditentukan sebanyak 160 

sampel. Teknik pengumpulan data dilakukan dengan cara 

kuesioner. Teknik analisis data yang digunakan adalah uji asumsi 

klasik, uji analisis regresi berganda dan uji hipotesis. Hasil 

penelitian berdasarkan hasil pengujian hipotesis dengan uji  t 

menunjukkan bahwa variabel religiusitas mempunyai nilai 

signifikansi sebesar 0,000 < 0,05 maka H1 diterima, hal ini 

berarti religiusitas berpengaruh signifikan terhadap tingkat 

penjualan, variabel kualitas produk mempunyai nilai signifikansi 

sebesar 0,000 < 0,05 maka H2 diterima, hal ini berarti kualitas 

produk berpengaruh signifikan terhadap tingkat penjualan dan 

variabel harga produk mempunyai nilai signifikansi sebesar 0.039 

< 0,05 maka H3 diterima, hal ini berarti harga produk 

berpengaruh signifikan terhadap tingkat penjualan. Sedangkan 

berdasarkan hasil pengujian hipotesis dengan uji F variabel 

religiusitas, kualitas produk dan harga produk mempunyai nilai 

signifikansi sebesar 0.000 < 0,05 dapat disimpulkan bahwa 

variabel religiusitas, kualitas produk dan harga produk 

berpengaruh secara bersamaan terhadap tingkat penjualan. 

 

Kata Kunci : Religiusitas, Kualitas Produk, Harga Produk, 

Tingkat Penjualan 
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ABSTRACT 

 

The Influence of Religiosity, Product Quality and Product Price 

on the Sales Level of Wardah Halal Cosmetic Products in 

Bengkulu City 

 

Oleh Septi Widiyanti, NIM 2111130051 

The purpose of this study was to determine the effect of 

religiosity, product quality and product price partially and 

simultaneously on the sales level of Wardah halal cosmetic 

products in Bengkulu City. This type of research uses field 

research and a quantitative approach. The population in this 

study were all users of Wardah cosmetic products in Bengkulu 

City whose number is unknown. The sampling technique used the 

Random Sampling technique. The number of samples in this study 

was determined as many as 160 samples. Data collection 

techniques were carried out by means of a questionnaire. The 

data analysis techniques used were classical assumption tests, 

multiple regression analysis tests and hypothesis tests. The 

results of the study based on the results of hypothesis testing with 

the t test showed that the religiosity variable had a significance 

value of 0.000 < 0.05 then H1 was accepted, this means that 

religiosity had a significant effect on sales levels, the product 

quality variable had a significance value of 0.000 < 0.05 then H2 

was accepted, this means that product quality had a significant 

effect on sales levels and the product price variable had a 

significance value of 0.039 < 0.05 then H3 was accepted, this 

means that product prices had a significant effect on sales levels. 

Meanwhile, based on the results of hypothesis testing with the F 

test, the variables of religiosity, product quality and product 

price have a significance value of 0.000 < 0.05, it can be 

concluded that the variables of religiosity, product quality and 

product price simultaneously influence the level of sales. 

 

Keywords: Religiosity, Product Quality, Product Price, Sales 

Level 
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