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ABSTRAK

ANALISIS PROMOTION MIX DESTINASI WISATA
RELIGI DI KOTA BENGKULU (STUDI PADA WISATA

RELIGI MASJID AT-TAQWA)

Oleh: Ahmad Oktriansyah, NIM 1911130079

Penelitian ini bertujuan untuk 1) mengetahui promotion mix
pada wisata religi masjid At-Taqwa Kota Bengkulu 2)
mengetahui manajemen pengelolaan dan kendala yang dihadapi
dalam menerapkan promotion mix pada wisata religi masjid At-
Taqwa Kota Bengkulu. Penelitian ini merupakan penelitian field
research dengan pendekatan kualitatif. Metode pengambilan
sampel menggunakan purposive sampling. Teknik pengumpulan
data primer berupa observasi, wawancara, dan dokumentasi
kepada informan sebanyak 7 orang. Data penelitian dianalisis
dengan menggunakan model interaktif dengan tiga tahap yaitu
Data Reduction (Reduksi Data), Data Display (Penyajian Data),
dan Penarikan Kesimpulan. Hasil penelitian ini menunjukkan
bahwa promotion mix yang dilakukan berupa advertising,
personal selling, sales promotion, public relation, dan direct
marketing sudah terlaksana namun belum efektif. Dan hasil
penelitian juga menunjukkan bahwa manajemen pengelolaan
manajemen pengelolaan yang mencakup perencanaan,
pengorganisasian, pelaksanaan, dan pengawasan sudah ada.
Namun, manajemen tersebut belum maksimal sehingga
menimbulkan kendala yang dihadapi.

Kata Kunci: Promotion Mix, Destinasi Wisata, Wisata Religi
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ABSTRACT

ANALYSIS OF PROMOTION MIX OF RELIGIOUS
TOURISM DESTINATIONS IN BENGKULU CITY (STUDY

ON AT-TAQWA MOSQUE RELIGIOUS TOURISM)

By Ahmad Oktriansyah, NIM 1911130079

This study aims to 1) find out the promotion mix in the
religious tourism of the At-Taqwa mosque in Bengkulu City 2)
find out the management and the obstacles encountered in
implementing the promotion mix in the religious tourism of the
At-Taqwa mosque in Bengkulu City. This research is a field
research study with a qualitative approach. The sampling method
used purposive sampling. Primary data collection techniques in
the form of observation, interviews, and documentation of 7
informants. Research data were analyzed using an interactive
model with three stages, namely Data Reduction, Data Display,
and Conclusion Drawing. The results of this study indicate that
the promotion mix in the form of advertising, personal selling,
sales promotion, public relations, and direct marketing has been
implemented but has not been effective. And the results of the
research also show that management management management
which includes planning, organizing, implementing, and
supervising already exists. However, this management has not
been optimal, causing obstacles to be faced.

Keywords: Promotion Mix, Tourism Destinations, Religious
Tourism
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