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MOTTO 
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Percayalah pada kerja keras, jangan pernah percaya pada 

keberuntungan. –Aji Laksono 
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ABSTRAK 

Eksplorasi Pemanfaatan Teknologi Informasi Dalam 

Meningkatkan Daya Saing UMKM Pesantren Di Era Digital 

 (Studi Pada Pondok Pesantren Nurul Qur‟an  

Kecamatan Lebong Atas) 

 

Oleh Pandary Ary Yanti NIM 2111130086 

Penelitian ini bertujuan untuk menganalisis proses adopsi 

dan implementasi teknologi informasi, khususnya e-commerce 

dan media sosial, dalam meningkatkan daya saing UMKM 

Pesantren di Pondok Pesantren Nurul Qur‟an Kecamatan Lebong 

Atas. Penelitian ini menggunakan pendekatan kualitatif deskriptif 

dengan teknik pengumpulan data melalui observasi, wawancara, 

dan dokumentasi terhadap lima informan yang merupakan 

pengelola UMKM pesantren. Hasil penelitian menunjukkan 

bahwa pemanfaatan teknologi informasi memberikan dampak 

positif terhadap perluasan jangkauan pemasaran, peningkatan 

pendapatan, serta penguatan citra dan keunikan produk UMKM 

pesantren. Media sosial dan marketplace menjadi sarana utama 

pemasaran digital yang dinilai mudah digunakan dan efektif 

dalam menjangkau konsumen di luar wilayah lokal. Namun 

demikian, pemanfaatan teknologi informasi masih menghadapi 

kendala berupa keterbatasan sumber daya manusia, rendahnya 

literasi digital, serta keterbatasan sarana pendukung. Oleh karena 

itu, diperlukan peningkatan kapasitas sumber daya manusia serta 

pendampingan berkelanjutan agar pemanfaatan teknologi 

informasi dapat dioptimalkan sebagai strategi peningkatan daya 

saing UMKM pesantren di era digital. 

Kata Kunci: Teknologi Informasi, UMKM Pesantren, Strategi 

Pemasaran, Daya Saing 
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ABSTRACT 

Exploring the Use of Information Technology to Increase the 

Competitiveness of Islamic Boarding School MSMEs in the Digital Era 

(Study at Islamic Boarding Schools Nurul Qur’an  

subdistrict Lebong Atas) 

 

By Pandary Ary Yanti NIM 2111130086 

This study aims to analyze and describe the adoption 

process and implementation of e-commerce and social media in 

the marketing strategy of MSME products at the Nurul Qur'an 

Islamic Boarding School, Lebong Atas District. To identify the 

driving and inhibiting factors faced by MSMEs in Islamic 

boarding schools in utilizing information technology, to analyze 

the impact of information technology utilization on market 

expansion, income increase, and competitiveness of MSMEs in 

Islamic boarding schools. This study uses a descriptive 

qualitative approach with observation, interview, and 

documentation data collection techniques. Samples were taken 

from informants, namely the managers of MSMEs in the Nurul 

Qur'an Lebong Islamic Boarding School. The results of the study 

show that the use of information technology, such as the use of 

social media, marketplaces, and e-commerce, plays an important 

role in expanding marketing reach, increasing operational 

efficiency, and strengthening the branding of MSME products in 

Islamic boarding schools. However, there are still several 

obstacles, including limited human resources, low digital 

literacy, and limited supporting facilities and infrastructure. 

Therefore, efforts are needed to increase human resource 

capacity and provide ongoing support so that the use of 

information technology can run optimally and contribute 

significantly to increasing the competitiveness of Islamic 

boarding school MSMEs in the digital era. 

Keyword : Information Technology, Islamic Boarding School 

MSMEs, Marketing Strategy, Competitiveness   
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