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ABSTRAK 

VRINTIKA ANISA: STRATEGI BERTAHAN 

PEDAGANG KONVENSIONAL DI ERA 

MARAKNYA E-COMMERCE ONLINE DAN 

RELEVANSINYA DENGAN KONTEN IPS DI 

PASAR PANORAMA KOTA BENGKULU 

Penelitian ini bertujuan untuk menganalisis 

strategi bertahan yang diterapkan oleh pedagang 

konvensional dalam menghadapi perkembangan e-

commerce online serta mengkaji relevansinya dengan 

konten Ilmu Pengetahuan Sosial (IPS) di Pasar Panorama 

Kota Bengkulu. Pesatnya perkembangan teknologi 

informasi dan perdagangan berbasis digital telah 

mengubah pola konsumsi masyarakat, sehingga 

menimbulkan tantangan bagi pedagang konvensional 

dalam mempertahankan usahanya. Oleh karena itu, 

diperlukan berbagai strategi adaptasi agar pedagang tetap 

mampu bersaing di tengah perubahan tersebut. Penelitian 

ini menggunakan pendekatan kualitatif dengan metode 

deskriptif. Teknik pengumpulan data dilakukan melalui 

observasi, wawancara, dan dokumentasi terhadap 

pedagang konvensional di Pasar Panorama Kota 

Bengkulu. Informan penelitian dipilih secara purposive 

berdasarkan kriteria tertentu yang relevan dengan tujuan 

penelitian. Data yang diperoleh dianalisis melalui tahap 

reduksi data, penyajian data, dan penarikan kesimpulan. 

Hasil penelitian menunjukkan bahwa strategi yang 

dilakukan pedagang konvensional untuk bertahan di era e-

commerce online meliputi menjaga kualitas produk, 

memberikan pelayanan yang ramah dan personal kepada 

konsumen, mempertahankan harga yang kompetitif, 

menata produk secara menarik, serta mengikuti tren dan 

kebutuhan pasar. Selain itu, sebagian pedagang mulai 

memanfaatkan media sosial dan platform digital sebagai 

sarana promosi untuk memperluas jangkauan pemasaran. 

Strategi-strategi tersebut menunjukkan adanya 
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kemampuan adaptasi pedagang terhadap perkembangan 

teknologi tanpa meninggalkan karakteristik perdagangan 

konvensional. Temuan penelitian ini juga memiliki 

relevansi dengan konten IPS, khususnya pada materi 

kegiatan ekonomi, interaksi sosial, kewirausahaan, dan 

perubahan sosial akibat perkembangan teknologi dalam 

kehidupan masyarakat. 

Kata kunci: strategi bertahan, pedagang konvensional, e-

commerce online, Pasar Panorama, IPS. 
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ABSTRACT 

VRINTIKA ANISA: SURVIVAL STRATEGIES OF 

CONVENTIONAL TRADERS IN THE ERA OF THE 

ROAR OF ONLINE E-COMMERCE AND ITS 

RELEVANCE TO IPS CONTENT IN PANORAMA 

MARKET, BENGKULU CITY 

 This study aims to analyze the survival strategies 

implemented by conventional traders in the face of the 

development of online e-commerce and examine their 

relevance to the Social Sciences (IPS) content at 

Panorama Market, Bengkulu City. The rapid development 

of information technology and digital-based commerce 

has changed people's consumption patterns, thus posing 

challenges for conventional traders in maintaining their 

businesses. Therefore, various adaptation strategies are 

needed to ensure traders remain competitive amidst these 

changes. This study uses a qualitative approach with 

descriptive methods. Data collection techniques were 

carried out through observation, interviews, and 

documentation of conventional traders at Panorama 

Market, Bengkulu City. Research informants were selected 

purposively based on certain criteria relevant to the 

research objectives. The data obtained were analyzed 

through data reduction, data presentation, and conclusion 

drawing stages. The results show that strategies employed 

by conventional traders to survive in the era of online e-

commerce include maintaining product quality, providing 

friendly and personalized service to consumers, 

maintaining competitive prices, displaying products 

attractively, and following market trends and needs. In 

addition, some traders have begun to utilize social media 

and digital platforms as promotional tools to expand their 

marketing reach. These strategies demonstrate the 

traders' ability to adapt to technological developments 

without abandoning the characteristics of conventional 

trade. The findings of this study also have relevance to 
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social studies content, particularly on the material on 

economic activities, social interactions, entrepreneurship, 

and social changes due to technological developments in 

people's lives. 

Keywords: survival strategy, conventional traders, online 

e-commerce, Panorama Market, IPS. 
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