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ABSTRACT 

Ardian Anggara 2223170016. This study aims to analyze the 

pricing and promotion strategies used in marketing Umrah 

packages at Asafi Tour Bengkulu. The research employs a 

qualitative approach using a case study method. Data were 

collected through interviews, observation, and documentation, 

and subsequently analyzed using data reduction, data 

presentation, and conclusion drawing. The results indicate that 

the pricing strategy takes into account operational costs, facility 

quality, market conditions, and competition, resulting in 

competitive and transparent pricing. Promotion strategies are 

implemented via social media, personal communication, outreach 

activities, and collaborations with marketing partners to expand 

the reach to prospective pilgrims. The implementation of these 

two strategies is considered effective in boosting public interest 

and increasing the number of pilgrims for Asafi Tour Bengkulu. 

These findings demonstrate that the synergy between pricing and 

promotion strategies is a crucial factor in enhancing the 

competitiveness of the Umrah travel service company. 

Keywords: pricing strategy, promotion, marketing, Umrah 

packages, Asafi Tour Bengkulu.  
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ABSTRAK 

Ardian Anggara 2223170016 Studi berikut bermaksud menelaah 

taktik penetapan tarif beserta publisitas pada pemasaran program 

ibadah ke Tanah Suci di agen Asafi Tour Bengkulu. Pengkajian 

ini mengaplikasikan teknik deskriptif berbasis pengamatan 

mendalam. Informasi dihimpun lewat tanya jawab langsung, 

pengamatan lapangan, serta pengumpulan dokumen, yang lantas 

diproses via pemilahan materi, pemaparan berkas, hingga 

penyimpulan akhir. Output pengamatan memperlihatkan 

bahwasanya kalkulasi ongkos dikerjakan lewat pertimbangan 

pengeluaran kerja, mutu sarana, situasi perniagaan, plus rivalitas 

usaha sehingga tercipta pembiayaan yang bersaing juga terbuka. 

Taktik publisitas dijalankan memanfaatkan jejaring jejaring 

daring, penyampaian perorangan, agenda pengenalan langsung, 

dan kemitraan bersama agen pemasaran demi menjangkau lebih 

banyak calon musafir. Praktik kedua taktik tersebut terbukti 

manjur memacu ketertarikan publik sekaligus mendongkrak 

kuantitas pelanggan Asafi Tour Bengkulu. Hasil tersebut 

membuktikan bahwa perpaduan antara kebijakan pembiayaan dan 

publisitas menjadi elemen krusial dalam mendongkrak 

keunggulan kompetitif penyedia layanan perjalanan ibadah 

tersebut. 

Kata Kunci: strategi penentuan harga, promosi, pemasaran, 

paket umroh, Asafi Tour Bengkulu. 
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