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ABSTRAK

Peran Iklan TikTok Dalam Membentuk Minat Beli Mahasiswa Pada
Brand Busana Perspektif Etika Pemasaran Syariah
Ekonomi Syariah
Oleh Muhammad Zamzami, NIM. 2111130040

Penelitian ini bertujuan untuk mengetahui peran iklan TikTok alam
membentuk minat beli mahasiswa pada brand busana serta perspektif etika
pemasaran syariah terhadap praktik iklan TikTok tersebut. Penelitian ini
menggunakan pendekatan kualitatif dengan jenis penelitian lapangan field
research. Informan dipilih melalui teknik purposive sampling sebanyak 9
mahasiswa aktif Fakultas Ekonomi dan Bisnis Islam UINFAS Bengkulu
yang menggunakan TikTok dan pernah terpapar iklan brand busana.
Pengumpulan data dilakukan melalui wawancara, observasi, dan
dokumentasi. Hasil penelitian menunjukkan bahwa iklan TikTok brand
busana berperan nyata dalam membentuk minat beli mahasiswa melalui
empat fungsi, yaitu, informing menyampaikan informasi produk busana
secara jelas sehingga menarik perhatian, influencing mempengaruhi
melalui daya tarik visual dan kreativitas konten, reminding menjaga ingatan
mahasiswa terhadap merek dan produk, serta adding value mendorong
tindakan nyata hingga pembelian. Dari perspektif etika pemasaran
syariah, keadilan A/-'Adl telah terpenuhi dengan baik, namun kejujuran
Shiddiq dan tanggung jawab Amanah belum terpenuhi secara optimal, yang
ditandai dengan kecenderungan penjual hanya menyampaikan kelebihan
produk, ketidaksesuaian antara tampilan iklan dengan produk yang
diterima, serta ketidaktepatan waktu pengiriman. Penelitian ini
menyimpulkan bahwa masih terdapat kesenjangan antara praktik iklan
TikTok brand busana dengan nilai-nilai etika Islam yang perlu diperbaiki.

Kata Kunci: Iklan TikTok, Minat Beli, Brand Busana, Etika Pemasaran
Syariah, Mahasiswa FEBI UINFAS Bengkulu.
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ABSTRACK

The Role of TikTok Ads in Shaping Students' Purchase Interest in Fashion
Brands from the Perspective of Sharia Marketing Ethics
Sharia Economics
By Muhammad Zamzami, Student ID 2111130040

This study aims to examine the role of TikTok advertisements in shaping
students' buying interest in fashion brands and the perspective of Sharia
marketing ethics on these TikTok advertisement practices. This study uses
a qualitative approach with the type of field research. Informants were
selected using purposive sampling technique, totaling 9 active students from
the Faculty of Islamic Economics and Business at UINFAS Bengkulu who
use TikTok and have been exposed to fashion brand advertisements. Data
collection was conducted through interviews, observation, and
documentation. The results of the study indicate that TikTok advertisements
for fashion brands play a real role in shaping students' buying interest
through four functions, namely informing, by clearly conveying fashion
product information to attract attention, influencing, by affecting through
visual appeal and content creativity; reminding, by maintaining students’
memory of the brand and product; and adding value, by encouraging
concrete actions up to purchase. From the perspektif In sharia marketing
ethics, the justice of Al-'Adl has been well fulfilled; however, the honesty of
Shiddiq and the responsibility of Amanah have not been optimally fulfilled,
as indicated by the tendency of sellers to only convey the advantages of the
product, the inconsistency between the advertisement appearance and the
product received, as well as untimely delivery. This study concludes that
there is still a gap between TikTok advertising practices by fashion brands
and Islamic ethical values that need to be improved.

Keywords: TikTok advertisements, purchase intention, fashion brands,
sharia marketing ethics, FEBI UIINFAS Bengkulu students.
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