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ABSTRAK 

 

Pengaruh Promosi, Literasi Produk dan Kualitas Pelayanan 

Terhadap Kepuasan Nasabah pada Kredit Usaha Rakyat (KUR) 

Syariah di Pegadaian Syariah Kota Bengkulu 

oleh Deva Gutriani, NIM 2223140097 

 

Tujuan penelitian ini adalah untuk menganalisis pengaruh 

promosi terhadap kepuasan nasabah, pengaruh literasi produk 

terhadap kepuasan nasabah, pengaruh kualitas pelayanan 

terhadap kepuasan nasabah, dan pengaruh promosi, literasi 

produk dan kualitas pelayanan secara bersama-sama terhadap 

kepuasan nasabah pada KUR Syariah di Pegadaian Syariah Kota 

Bengkulu. Untuk menguji hal ini, peneliti menggunakan metode 

kuantitatif dengan teknik pengumpulan data primer berupa 

angket/kuisioner yang disebarkan pada 100 orang responden. 

Teknik analisis data yang digunakan adalah regresi linear 

berganda dan korelasi berganda menggunakan program SPSS 

versi 20 for windows. Dari hasil penelitian dan pembahasan 

ditemukan bahwa secara parsial promosi berpengaruh positif dan 

signifikan terhadap kepuasan nasabah KUR Syariah; secara 

parsial literasi produk berpengaruh positif dan signifikan terhadap 

kepuasan nasabah KUR Syariah; secara parsial kualitas 

pelayanan berpengaruh positif dan signifikan terhadap kepuasan 

nasabah KUR Syariah; dan secara simultan promosi, literasi 

produk dan kualitas pelayanan berpengaruh positif dan signifikan 

terhadap kepuasan nasabah KUR Syariah. 

 

Kata Kunci: Promosi, Literasi Produk, Kualitas Pelayanan, 

Kepuasan Nasabah, KUR Syariah, Pegadaian 

Syariah. 
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ABSTRACT 

 

The Influence of Promotion, Product Literacy and Service 

Quality on Customer Satisfaction with Sharia People‟s Business 

Credit  

at The Sharia Pawnshop in Bengkulu City 

by Deva Gutriani, NIM 2223140097 

 

The aim of this study is to analyze the influence of promotion on 

customer satisfaction, the influence of product literacy on 

customer satisfaction, the influence of service quality on 

customer satisfaction, and the simultaneous influence of 

promotion, product literacy, and service quality on customer 

satisfaction with sharia people‟s business credit at the Sharia 

Pawnshop in Bengkulu City. To test this, the researchers 

employed a quantitative method using a primary data collection 

technique in the form of questionnaires distributed to 100 

respondents. The data analysis techniques employed were 

multiple linear regression and multiple correlation using SPSS 

version 20 for windows. The research findings and discussion 

reveal that promotion has a positive and significant partial effect 

on the satisfaction of sharia people‟s business credit customers; 

product literacy has a positive and significant partial effect on the 

satisfaction of sharia people‟s business credit customers; service 

quality has a positive and significant partial effect on the 

satisfaction of sharia people‟s business credit customers; and 

promotion, product literacy, and service quality simultaneously 

have a positive and significant effect on the satisfaction of sharia 

people‟s business credit customers. 

 

Keywords: Promotion, Product Literacy, Service Quality, 

Customer Satisfaction, Sharia People‟s Business 

Credit, Sharia Pawnshop. 

 

 

 



 
 

viii 
 

MOTTO 

 

Allah tidak membebani seseorang melainkan sesuai  

dengan kesanggupannya.  

(QS. al-Baqarah/2: 286) 
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